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NEW ON THE SCENE 

Mavrix is “connected 
to an adjacent family 
entertainment center 
called Octane Raceway by 
a 5,000-sq.-ft. patio with a 
20-ft. Jumbotron screen. 

A super entertainment center is created as Mavrix joins adjacent FEC.A super entertainment center is created as Mavrix joins adjacent FEC. 
BY BARRY SPARKSBY BARRY SPARKS 

GoingGoing
All OutAll Out 

T he Yiddish proverb, “Man plans, 
God laughs,” was never truer 

than in 2020. Consider the case of 
Mavrix, an entertainment venue in 
Scottsdale, Ariz. 

Te center, which features 22 lanes 
of bowling, 85 arcade games, laser tag 

and more, opened on March 7 after 
months of planning and construc-
tion. Eleven days later, it was forced 
to close because of the coronavirus 
pandemic. 

Mavrix reopened on May 22 after 
a nine-week hiatus. Since then, it 

has experienced increased business 
month to month, generated lots 
of publicity, been named the best 
entertainment venue in Phoenix and 
Scottsdale, won a Bowlers Journal In-
ternational design award and gained 
momentum toward a bright future. 
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Mavrix is anchored by 22 lanes of bowling, 
including an eight-lane VIP area that features 
the interactive Spark technology and its 
own bar. 

innovative entertainment technol-
ogy to date, from the Spark bowling 
lanes, to the Lasertron laser tag sys-
tem to the 85 arcade games. Mavrix 
goes beyond the traditional enter-
tainment model.” 

Sanders, who saw a need for 
another entertainment venue in the 
Scottsdale area, took advantage of 
an opportunity to open Mavrix. He 
also owns Octane Raceway, which 
features a one-third-mile indoor/ 
outdoor track with electric go-karts, 
Velocity VR free-roam gaming arena, 
mini-bowling, arcade games and 
outdoor games. 

When the nearly 50,000-sq.-ft. 
retail space, formerly a Toys R’ Us 
store, adjacent to Octane Raceway 
became available, Sanders purchased 
it and renovated the space for Mavrix. 
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“Tings didn’t go as we planned,” 
says Mario Esquer, marketing man-
ager for Mavrix, talking about the 
early shutdown. “But we revised our 
business forecast, made the neces-
sary COVID adjustments and have 
done well. We have established 
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Mavrix as a unique entertainment 
destination.” 

Octane Entertainment CEO Scott 
Sanders says his goal is to surpass the 
expectations of his guests. 

“We’ve gone all out with Mavrix,” 
he says. “We invested in the most 

REPRINTED/POSTED WITH PERMISSION FROM BOWLING CENTER MANAGEMENT 

www.bcmmag.com


    

  
  

 
 

 

 

NEW ON THE SCENE 

Much thought went into creating 
design elements that would be 
social-media friendly. A favorite 
backdrop among customers is the 
giant American fag composed of red, 
white and blue bowling pins. 

Octane Raceway and Mavrix are 
connected by a shared 5,000-sq.-ft. 
patio with a 20-ft. Jumbotron screen. 
Patrons can easily stroll from one 
venue to the other. 

“Tere’s a symbiotic relationship 

between the two businesses,” points 
out Esquer. “Guests can use arcade 
game cards at both locations. Cus-
tomers, particularly families, enjoy 
being able to access all the attrac-
tions. It’s a way we can accommodate 

Mavrix is home to three bars, and one of its signature cocktails is accompanied by a sparkling 
light show. It’s called the Royal Apple Mule. 

the interests of almost everyone.” 
Mavrix’s attractions were selected 

based on Sanders’ research and with 
the idea of complementing Octane 
Raceway’s oferings. 

Twenty-two lanes of bowling, 
including eight VIP lanes 
that feature the interactive 
Spark technology, anchor 
Mavrix. Esquer says the 
company went with string 
pinsetters because of their 
reliability and less required 
maintenance. 

“It was a good business 
decision for us,” he adds. 
“Most customers can’t tell 
the diference between the 
string pinsetters and the 
traditional pinsetters. Our 
experience with string pin-
setters has been very good.” 

Te VIP lanes have their 
own bar and can be parti-
tioned of. Spark technology 
projects a variety of graph-
ics onto the lanes, creates 
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NEW ON THE SCENE 

unique ball trails and enables bowl-
ers to interactively play games while 
bowling. 

“Spark has been a big hit,” says 
Esquer. “It has brought us a whole 
new crowd. Customers can’t fnd that 
technology anywhere else. Customers 

58 • BCM • FEBRUARY 2021 

love playing Angry Birds, Pin Picks, 
Boom Bots and other games while 
bowling.” 

Attracting families and groups is 
one of Mavrix’s main goals. With 
1,500 square feet of meeting and 
event space, it’s an ideal venue. 

Mavrix recently hosted New Year’s 
Eve events, showed pay-per-view 
sports events and screened “Movies 
Under the Stars” by showing “Frozen 
II” on the outdoor patio, which is 
climate-controlled with shade sails 
and a misting system. 

“Mavrix is becoming a great place 
for parties and events because we 
create fun, memorable experiences,” 
says Esquer. “We are learning more 
about what people want, and we will 
focus more on group events in 2021.” 

He anticipates attracting more 
corporate parties and functions, as 
well as team-building events, as the 
coronavirus pandemic abates. 

Mavrix is all about setting itself 
apart from other entertainment ven-
ues. Its name pays homage to Sam 
Maverick, an independent-minded 
rancher who refused to follow con-
vention and carved his own path into 
history. Mavrix conveys the spirit of 
bucking trends. 

Its warm, colorful and inviting in-
terior design and architecture refect 
the company’s brand. Owner Scott 
Sanders worked closely with the de-
sign team to come up with elements 
that would diferentiate Mavrix from 
its competitors. A lot of thought went 
into creating design elements that 
would be social-media friendly. 

Customers frequently post photos 
of themselves on the lanes, in front 
of the giant American fag composed 
of red, white and blue bowling pins, 
or on the patio. Custom cocktails and 
signature menu items regularly show 
up on Facebook and other platforms. 

Mavrix’s bars and restaurant also 
are distinctive. Te center has three 
bars inside and one outdoors on the 
patio. Te 5,000-sq.-ft. restaurant 
and bar, the Trophy Room, boasts a 
scratch kitchen with a chef on site. 

Te appealing, chef-driven menu 
includes street tacos, oven-roasted 
salmon, steak churrasco, braised 
short ribs, burritos, custom burgers, 
a variety of pizzas and more. One of 
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NEW ON THE SCENE 

its signature items is blueberry pizza 
made with prosciutto, goat cheese, 
fresh blueberries, grilled onions, 
baby arugula and honey. Te pizza is 
cooked in a woodstone hearth oven, 
which is prominently located near 
the venue’s central lounge. 

“It’s defnitely not your typical 
bowling center menu,” emphasizes 
Esquer. “It’s eye-appealing, favorful 

and delicious. Our customers love 
our food.” 

On the beverage side, Mavrix 
ofers 24 craft beers, including many 
Arizona favorites, along with custom 
cocktails and premium wine. One of 
its signature drinks is the Royal Apple 
Mule, which is garnished with a lime 
boat flled with orange extract oil 
that is set afame and sprinkled with 
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The entertainment options include a massive arcade with 
lots of redemption games, and a laser tag arena. Game 
cards can be used at both Mavrix and Octane Raceway. 

At a Glance 
Venue: Mavrix 
Location: Scottsdale, Ariz. 
Proprietor: Scott Sanders 
Architectural and 
Interior Design Services: 
Studio Lemonade 
Bowling Equipment:
 Brunswick Bowling (including
 StringPin pinsetters and Spark
 immersive scoring) 
Laser Tag Provider: Lasertron 
Arcade Games: Owned 

cinnamon, creating a sparkling light 
show. 

Dozens of high-defnition screens, 
located throughout the facility, make 
watching sports events with friends 
or family easy and fun. 

Esquer says the Mavrix staf is look-
ing forward to returning to full capac-
ity after operating at 50% capacity for 
the past several months. 

“We’re very positive 
about 2021,” he says. 
“We’re looking forward 
to accommodating 
more customers, 
exceeding expecta-
tions and building our 
reputation as a unique 
entertainment venue.” 

Tis year, perhaps, 
God won’t laugh. 
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