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PINSTACK has opened its fourth location, 
this one in the booming North Austin 
neighborhood, offering bowling among its 
bevy of social activities. 

APRIL 2020 

Austin City Austin City
(Without)(Without) LimitsLimits 

PINSTACK’s newest location bets on the Texas 
capital city amid the region’s explosive growth. 

By Gianmarc Manzione 

THE DECISION BY Texas-based 
Entertainment Properties Group 
to open a new PINSTACK location 
in North Austin is a nod to just 
how far the Lone Star State’s capi-
tal city has come since the likes 
of Willie Nelson and Doug Sahm 
set the town on a path toward 
becoming the “Live Music Capital 
of the World” in the 1970s. 

Not that there was anything 
wrong with that moniker. Indeed, 
the Austin City Council’s vote to 
officially bestow that sobriquet on 
the town on Aug. 29, 1991 demon-
strated its awareness of “music as 
a money-maker,” KUT.org’s Mose 
Buchele wrote in a story exploring 
Austin’s origins as a music mecca. 
That vision led to the creation of 
the Austin Music Commission in 
1988, and one of the smartest 
branding experiments in the history 
of local government took off. 

There now is much more to 
Austin’s story at the dawn of the 
2020s, when everything about the 
destination makes it seem like a 

city in liftoff mode. North Austin, 
where Entertainment Property 
Group opened the fourth location 
of its PINSTACK concept on Feb. 
19, also happens to be the site 
where Apple is building a $1 billion 
campus expected to add 15,000 
more jobs to the 7,000 it already 
provides in the Austin area. A new 
nickname for Austin has been tak-
ing foot in recent years, one that 
pays homage both to the city’s 

growing tech presence and the 
geographic region’s famed Texas 
Hill Country: “Silicon Hills.” 

Other tech giants such as 
Google, Facebook, Oracle and 
Atlassian also boast a combined 
workforce of thousands of people 
within Austin — a significant num-
ber of whom essentially fled to 
Austin from Silicon Valley in search 
of far lower living costs than can 
be found within California’s Bay 
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Area. In 2018, in fact, 
a LinkedIn survey 
ranked Austin fifth on 
a list of 10 top U.S. 
destinations to which 
San Francisco-based 
LinkedIn users were 
moving. Overall, more 
than half-a-million 
people moved to 
Austin between 2010 
and 2019, a period 
that saw the area’s 
population expand by 
31.8 percent. Drew 
Scheberle of the 
Austin Chamber of 
Commerce projects 
that Austin’s popula-
tion will soar to 4.5 
million by 2040. 

As those young pro-
fessionals working in 
tech continue flocking 
to the city, it is no wonder 
that Business Insider, in a 
story published just last 
month, proclaimed Austin 
“a hotbed for millenni-
als.” That is — pardon the 
pun — music to the ears 
of Entertainment Property 
Group CEO Mark Moore, 
as it would be to the leader 
of any company operating 
within the millennial-driven 
entertainment-center space. 

In a release announcing 
PINSTACK North Austin’s opening, 
Moore said that, “We look forward 
to bringing our growing concept 
to the North Austin community, 
offering a variety of experiences 
from bumper cars to bowling. We 
know the PINSTACK experience 
will fit right in with all of the great 
food, beverage and entertainment 
options this city has to offer.” 

It also will fit right in with the dis-
cretionary income Austin residents 
increasingly possess. The city’s 

An arcade featuring all the latest games and a redemption area 
offering an array of prizes can keep guests entertained for hours 
at PINSTACK. 

music lovers. (The 
tech boom has helped fuel a rise cancelation of that festival this year 
in its median household income to due to coronavirus was therefore 
$76,845, which exceeds the nation- an especially crushing blow.) The 
al average by nearly $13,000. And Austin City Limits festival, for its 
the population itself continues to part, brought a reported $254.6 
boom, increasing by more than 30 million impact to the area in 2018. 
percent between 2008 and 2018. With the influx of young profes-
The Austin Chamber of Commerce sionals that Austin’s expanding 
reports that “6.7 percent of Austin technology foothold is attracting 
residents in 2018 lived elsewhere comes the incentive for companies 
one year earlier. That is the third like Entertainment Property Group 
largest rate [of net migration] to invest, and the range of experi-
among the top 50 U.S. metros.” ences PINSTACK’s newest location 

The financial impact of Austin’s brings to North Austin indicates 

growing national pro-
file perhaps is best 
captured by the suc-
cess of its renowned 
SXSW festival, which 
in 2018 and 2019 
pumped a combined 
$700 million into the 
Austin economy and 
today draws as much 
from tech enthusi-
asts as it does from 
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the magnitude of that investment. 
Within its 50,000-sq.-ft. space, 
patrons will find everything from 
VIP bowling experiences to bumper 
cars to a laser tag arena to a six-
lane, LED-lit rock-climbing wall and 
a Giant Foosball table. Its stacked 
arcade offers a mix of vintage 
games and virtual-reality technol-
ogy. 

The center’s food offerings 
prove just as ambitious. Go whole 
hog with the Whole Hog Pizza. 
Bite into the PINSTACK Signature 
Burger. Don’t miss the Nashville 
Hot Chicken Sandwich or the Mac 
& Cheese Pops. And keep an eye 
out for the monthly special, which 
in March was Braised Short Ribs 
with Poblano Cheddar Grits and 
Roasted Vegetables. You’re a veg-
etarian, you say? No problem. Try 
the Beyond Meat Burger. 

At the bar, recent seasonal cock-
tails included Crown Apple Strike 
(Crown Apple Whiskey, sour apple 
liqueur) and, with St. Patrick’s Day 
approaching as this issue of BCM 
went to print, the Irish Martini 
(Jameson Irish Whiskey, Courvoisier 
VSOP, peach schnapps). Signature 
cocktails include the Aviation 
Gibson (Aviation Gin, Martini & 
Rossi Extra Dry Vermouth), while 
the House Margarita is made with 
Pinot Grigio, Cruzan Mango Rum 
and peach schnapps. 

The beer on tap is locally 
sourced with offerings from Real 
Ale, Hops & Grain and Revolver. 
That local connection is top-of-
mind for Moore, who said in an 
interview with Tourist Attractions & 
Parks Magazine that, “Each of our 
venues has a close connection to 
the communities in which they are 
located.” That connection, Moore 
said, includes working “with a lot 
of local business leaders” as well as 
making “charitable contributions to 
local organizations.” 

For the winos among Austin’s day happy hour specials will leave 
millennial crowd, PINSTACK’S more money in the wallet for the 

array of fun and games PINSTACK “Wine Down Wednesdays” will get 
them over the hump, while week- provides. 
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As the opening of its fourth 
location suggests, PINSTACK’s 
concept is working. Its Las Colinas 
venue was the recipient of the first 
Family Entertainment Center of 
the Year Award from the American 
Amusement Machine Association 
(AAMA) in 2017, while D Magazine 
recognized its Allen location for 
“Best Sensory Overload” in its 
2018 “Best of Big D” feature. 

The success of the PINSTACK 
concept highlights Entertainment 
Properties Group’s increasingly 
muscular presence within Texas’s 
after-hours scene. The company 
also operates the iT’Z Family Food 
and Fun and Strike + Reel brands, 
the latter of which is located in 
Garland and works moviegoing into 

Also among PINSTACK’s attractions are bumper cars and a climbing wall illuminated 
with colorful LED lights. 
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AT A GLANCE 
Venue: PINSTACK 
Location: North Austin, Texas 
Proprietor: Entertainment 

Properties Group 
Architect: 5G Studio Collaborative, 

Dallas, Texas 
Bowling Equipment: Brunswick 

Bowling (GSX Pinsetters, Colorful 
Lanes, SYNC Automatic Scoring, 
Lightworx) 

Laser Tag Equipment: Laser Blast 
Laser Tag Arena: Art Attack 
Redemption: Sureshot Redemption 
ATM: Halo 
Bumper Cars: Ride Development 

Company 
Debit Card System: Sacoa 
Rock Climbing Wall: Spectrum 

Sports 
Ropes Course: RCI Adventure 

Products 

its single location’s mix of enter-
tainment offerings. Meanwhile, iT’Z 
boasts three locations — Euless, 
Pasadena and Willowbrook. 

As much of a millennial appeal 
as Entertainment Properties 
Group may have — particularly 
its more upscale experiences at 
PINSTACK and Strike + Reel — 
Moore told Tourist Attractions & 
Parks Magazine that the company 
designs its centers “with moms and 
dads in mind so that when they 
come to PINSTACK, they will enjoy 
themselves as much as their kids, if 
not more.” 

Moore added that, “This type of 
entertainment concept that appeals 
to all age groups is definitely a 
good bet for today’s economy 
since it facilitates more family out-
ings on the weekends and more 
corporate groups doing team 
building or having social outings 
during the day.” 

With Apple’s $1 billion campus 
plans underway and Google hav-
ing leased all 35 floors of a tower 
currently under construction next 
to its existing downtown Austin 
offices, it is a safe bet that Austin 

is ripe for plenty of corporate out- meanwhile, will have many of those 
ings in the years ahead. The open- future Austin residents convinced 
ing of entertainment destinations they moved to the “Silicon Hills” at 

just the right time.such as PINSTACK North Austin, 
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